
BRANDS VS TECHNOLOGIES



BRAND IS AN 
IDENTITY 





BRANDS IS A 
PROMISE 







ADVERTISERS ARE 
THE KINGS 



BRANDS IS A 
DELIVERED PROMISE 



BRAND PROMISE BRAND EXPERIENCE





BRAND IS THE 
VALUE 





DIGITAL AGE   



DIGITAL  
MAKES US 
DISORIENTED







THE WAY PEOPLE CONSUME CONTENT, 
SERVICES AND PRODUCTS IS CHANGING.       
SO COMPANIES SHOULD CHANGE THE WAY 
THEY PRODUCE, DELIVER, COMMUNICATE. 



Watch an Ad Get DM Visit Store Consult SP Buy Get Loyalty 
Card

Awareness Consideration Trial Purchase Repeat

OLD CUSTOMER JOURNEY 



NEW CUSTOMER JOURNEY 



Welcome to fragmented reality !  



MORE TOUCH-POINTS 
LESS TIME FOR CONTACTS 

ALWAYS CHANGING  
DISTRACTED ATTENTION



CUSTOMERS NOW ARE LOYAL TO 
EXPERIENCES, NOT TO COMPANIES, 

PRODUCTS OR BRANDS



HOW TO DEVELOP 
UNIQUE BRAND 

FROM 
HOW TO BUILD AND  
MAINTAIN UNIQUE CUSTOMER 
EXPERIENCE

TO 



HOW TO BUILD AND  
MAINTAIN UNIQUE CUSTOMER 
EXPERIENCE ?



DIGITAL 
TRANSFORMATION





CHIEF DIGITAL OFFICER 
IS A KING



IN TODAY'S FAST-PACED, MULTICHANNEL WORLD, 
MARKETERS NO LONGER HAVE THE LUXURY TO SPEND 
MONTHS AND CRAFTING LARGE PROJECTS  

THEY MUST INNOVATE AND PRODUCE ON THE FLY AND 
RESPOND IMMEDIATELY TO MARKET DISRUPTIONS   





1. Direct contact with customers 

2. Big data

3. New opportunities



NO BRANDS



PEOPLE LOVE BRANDS!



EVOLVE OR DIE



HOW TO BUILD BRANDS IN THE 
WORLD WHERE CHANGES IS 
THE ONLY ONE CONSTANT ?


