Smart TV: npeogoneHne nam Kanutynauuma



Nielsen noaTrBep:kaaeT, 4To 3PPEKTUBHOCTb OHNANH BUAEO BbILLE,
yem y TpaguumoHHoro TB

ROI

y digital-eudeo sebiwe, yem y TB*

*UcTouHnk: SOSTAV B Nielsen cpaBHMAu 3dpdeKTMBHOCTL KaHa0B PacNPOCTPaHEHNA PeKnaMbl PRIVILEGED AND CONFIDENTIAL 2



https://www.sostav.ru/publication/v-nielsen-sravnili-effektivnost-kanalov-rasprostraneniya-reklamy-37611.html

Ho ayamuTtopua Bce ewle 6osiee BOCNPUMMUYMBA K peKsiame Ha TB,
yem B digital
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Receptivity Index: nosaumueHoe omHoweHue K audeo-peKrame Ha Hocumersie
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WcTounumk: Millward Brown AdReaction PRIVILEGED AND CONFIDENTIAL


https://www.iab.com/wp-content/uploads/2016/05/MB-AdReaction-Video-Creative-Digital-World_NewFronts.pdf

Peknama Ha Smart TV gonxHa 6bITb TaKoM XKe 3pPeKTUBHOMN, KaK

Ha TB mn npun atom coxpaHatb ROI digital
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Ho noka Smart TV npourpsiBaeT No 0xXxBaTy U NO CTOMMOCTHU
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OCHOBHbIE MPUYNHbI TAKOW CUTYyaL MK
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CmewaHHasi Mooerib Pocm penesaHmHocmu 3a
rnoonucku cyem mapa2emuHa08
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Cokpawaem pasmep 0ocmyriHo2o UH8eHmMapsi
u yeernu4yueaem CPM rnipsamou peknambi



Y10, B KOHEYHOM MUTOre, NnoTeHUManbHoO cHUKaet RO
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Y10 })Ke genaTtb co Smart TV B 20207
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Ucnonb3oeamb Smart TV kak TB, Pabomame e HarpaeneHuu
6e3 QornoriHUMmersribHbIX crieuripoekmos U HamueHbIX
mapaemuHa08 uHmezpauyul

ROI RECEPTIVITY
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